
To better understand how law firms use legal analytics in the business and practice of law, LexisNexis partnered with ALM Intelligence to field a 
survey on the subject matter. The survey conducted as a research study by ALM Intelligence, with collaboration from LexisNexis, in December 2019, 
captured opinions from 163 large law firm (50+ attorneys) legal professionals.

*All findings are based on the 2020 LexisNexis Legal Analytics Survey, conducted by ALM Intelligence in collaboration with LexisNexis, 2020 ALM 
Media Properties, LLC. All Rights reserved.

What To Do Next
Already use Legal Analytics? Time to get more colleagues to use it and gain deeper insights.

Don't have it? Contact Lex Machina at lexmachina.com to get a demo today.

98% of users say 
Legal Analytics have 
improved their law firm’s 
performance

How has your organization used Legal Analytics for
the Business of Law? (select all that apply)

How has your organization used Legal Analytics for
the Practice of Law? (select all that apply)

8%

31%

31%

36%

40%

48%

59%

73%

Other uses

Assessing our organiza�on's li�ga�on
performance

Finding and/or challenging expert witnesses

Dra�ing more effec�ve mo�ons, briefs, or
arguments

Predic�ng likely outcomes of strategy or
arguments

Determining case strategy

Case assessment

Gaining compe��ve insights (e.g. research on
opposing counsel, par�es, damages, judges,…

4%

7%

29%

64%

67%

68%

Other uses

Li�ga�on finance

Lateral hiring

Demonstra�ng exper�se or
compe��ve advantage to clients

Compe��ve intelligence for pursuing
new business

Pricing projects

What Can You Do To Compete And Win?
Produce accurate pricing, gain intelligence for pursuing new business, demonstrate expertise to clients.

Gain competitive insights, conduct essential early case assessment, determine case strategy.

Top 3 uses for
the practice 
of law:

73% - gaining 
competitive insights 
on opposing 
counsel, parties, 
judges and more

59% - case
assessment

48% - 
determining 
case strategy

Top 3 uses for
the business 
of law:

68% - pricing 
project/matters

64% - 
demonstrating 
expertise or 
competitive 
advantage to 
clients

67% - 
competitive 
intelligence for 
pursuing new 
business

Clients Demand It
Client expectations and competitive pressure are driving adoption:

58% 56% 81%
competitive 
pressure

client expectations 
that the firm has the 
best technology to 
gain a competitive 
advantage

of users say Legal 
Analytics are encour-
aged or looked upon 
favorably by clients

92% of respondents plan to increase their use of Legal 
Analytics in the next 12 months

70%
80%

77%
90%

90% of users say Legal 
Analytics make them a 
better, more informed, 
more efficient and effec-
tive lawyer

70% of firms are using 
Legal Analytics

for practice of law

for business of law

It’s Time To Sharpen Your Legal Analytics Skills
Why? Your competitors have adopted Legal Analytics to gain competitive advantage. And their usage is increasing.

Legal Analytics Survey Results 2020

Key takeaways from 2020 ALM Legal Analytics Survey*:

Time to Sharpen Your Legal Analytics Skills


